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We can measure the intrinsic value of a stimulus by assessing whether people are willing to take on a cost. 
This can be time, money or effort. 
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Choice



Choice

Having control in an environment is highly 
desirable

Providing a choice is linked with the value of 
an item



Experiment 1A

Does providing a choice boost reading enjoyment and willingness-to-pay for a book?

Experiment 1B



Hypotheses

Choice

Enjoyment Payment



Let’s have a walk through of the task…
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Extracts were chosen on the basis of:

1. Genre 

2. Being unfamiliar

3. Word count (m = 85.53, range = 45-119)

4. Flesch Kincaid reading ease (m = 78.70, range = 60.9-100)



Other measures

Choice task
Grass is purple

TRUE FALSE

Reading proficiency

TOWRE

Reading fluency



Hypotheses

Choice

Enjoyment PaymentPayment



Choice boosted reading enjoyment
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β= -.23, SE= .09, t= -2.60, p= 0.012
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Choice boosted how much people were willing to 
spend on a book

β= -.51, SE= .17, t= -3.07, p= 0.002
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Experiment 1A summary

• Adults enjoyed reading an extract more when they could choose it 

• Adults were willing to pay more for a book when they could choose it



Experiment 1A

Does providing a choice boost reading enjoyment and willingness-to-pay for a book? YES

Experiment 1B

Does choice of genre boost reading enjoyment and willingness-to-pay?
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Experiment 1B



Did choice boost reading enjoyment?

Choice No choice
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β= -.19, SE= .08, t= -2.52, p= 0.01

*



Did choice boost willingness-to-pay?

Choice No choice
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β= -.40, SE= 0.12, t= , p= .001

*



Experiment 1B summary

• Adults had higher enjoyment for books when they could select it by genre
• Adults were willing to spend more money on books they could choose
• Results replicated experiment 1A



Summary
• Across our studies we see how choice can boost reading enjoyment and 

willingness-to pay
• Choice was not specifically tied to books; it was providing a choice which 

boosted enjoyment

• How can this work in practical terms? 
• What about choice and reading skills (e.g., comprehension)?
• What other factors should be explored?
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